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Do you want 
to know a 
secret?  

Bringing campus past, 

present, and future to light 

through archives-based walking  

tours 

 
Heather J. Stecklein 
Director, University of Wisconsin-Stout Archives and  

Area Research Center  

@hjstecklein 

 



Big 
events/ 
Empty 
seats 

 

 

 



Stout Secrets 
Tours 

• 1 hour tours for up to 40 
people 

• 6 stops on campus 
• 5-10 topics within sight 

• Content 
• Public art 
• What was once here 
• Natural life 
• Progression of concepts 
• Behind the scenes 
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The  
Stout 
Proud 

Obelisk 

https://www.facebook.com/uwstoutmsc/photos/a.195816137133171.43851.187609391287179/1467678166613622/?type=3


You are the designer.  
Make your own rules! 

I don’t do: 
• Ghost stories 

• Unsubstantiated rumors  

• Content disrespectful of 
any group 

• Anything beyond the 
scope of our collections 

 

 

 

You do  
you! 
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When you tie into an existing event, 

they do most of the work for you! 

•Better promotion 
•Better 
administrative 
support 
•Better financial 
support 
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Equipment 

Samsung 
Galaxy View 
18 inch tablet 
 
 
 
 
ListenTech  
 
Portable RF 
System 



Scalable for  
Special Events/Visits 

9 



Updates to  
keep it fresh 

 

New Next week: 

• I’ve Got a Secret, April 1, 
1959 

• Stout student Basil Holder 
dove into an empty swimming 
pool on campus after hours. 
Walked away with minor cuts 
and sprains. 
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You are training “resident experts” who 
will advocate for you and your collections 
 
Engages you with different populations 
 
Demonstrates your service to your 
institution 
 
Exposes you to new knowledge/access! 
 
Advocates for continuity of constituent 
identity 
 
Sometimes, the attendees donate money! 
 
 
 
 
 
  

 
 

Why should we do campus tours? 



steckleinh@uwstout.edu 

Thank You! 

@HJStecklein 

Heather J. Stecklein 



RUSH UNIVERSITY  

MEDICAL CENTER ARCHIVES 

• Department of  Library 

• 3000 linear feet 

• Records going back to founding 

of  Rush Medical College, 1837 

Tons of  stuff  online… 

rushu.libguides.com/rusharchives 



Opportunities in a Corporate Environment 

RUSH TIME CAPSULES 

M. Nathalie Wheaton, MSLS 

Archivist, Rush University Medical Center 

MAC Presentation, 5 April 2019 



Current Rush Campus Map 

 

Demolition of  four buildings: 

1888-1924 

 



• Architecturally significant pieces 

• Historically unique pieces 

 

• Pieces from facades (entry porticos, banding, signs…) 

• Interior staircase from the Jones Building, 1888  

 (Louis Sullivan-inspired ironwork) 

• A few small interior pieces, but interiors were retrofitted so many times, not 

much was original 

HISTORIC SALVAGE PROJECT 



HISTORIC SALVAGE COMMITTEE 

Approached by Capital Projects, Elizabeth Melas, Project Manager 

 

  …Members… 

•  Marketing (Media Group, Internal Communications, Media Relations) 

•  Philanthropy 

•  Tom Deutsch, MD, Provost of  Rush University 

   …Decisions regarding… 

•  Display/storage of  salvaged pieces 

•  Mementoes for Rush staff 

•  Architectural salvage companies 

AND Plan event around time capsules 





SALVAGE SALE/MEMENTOES 







FREDERICK RAWSON LABORATORY 

BUILDING, 1924 









RUSH MEDICAL COLLEGE CLINICAL 

BUILDING, 1875 



Original opening of  1875 box in 1924. 



Time Capsule Event: 

October 2016 

 

 



RU HARMONY 

STUDENT GROUP 

Rush Medical College Yearbook, The Pulse, 1894 



https://www.flickr.com/photos/rusharchives/30535645423




RECONSTRUCTION 



Event: Reveal of  Jones Railing, 

September 2018 



POTENTIAL PROJECTS 

• Potential for future stories, series of  stories 

• Online exhibits 

• Rush Oak Park Hospital demolition 

• Future displays/use of  salvaged items 

 

 



• ABC: Always Be Closing 

• Find your tribe 

• Throw everything at the wall and see what sticks 

• Keep trying because it can be a very long con 

• If  you lose momentum, it’s never too late to jump back in 

• Don’t beat yourself  up 

• Some nuts are too tough to crack 

• BUT changes in administration can make a world of  difference 

 

TAKE-AWAYS 

(ESP. FOR LONE ARRANGERS) 



Rush University Medical Center Archives 

 

 

rushu.libguides.com/rusharchives 

 

 

Nathalie Wheaton, MSLS 

Rush Archivist 

Nathalie_Wheaton@rush.edu 

 

 

 

THANK YOU! 

mailto:Nathalie_Wheaton@rush.edu








































Scott Brouwer | Archivist | La Crosse (WI) Public Library 

 

https://www.youtube.com/watch?v=WB6msJ6d4Qg&feature=youtu.be


Keys to success with Dark La Crosse that can (hopefully!) 
translate to other local history programs 

 

1. Find the stuff that is interesting to a wide audience 

 

2. Be flexible, adaptable, and ready to expand in unexpected 
ways 

 

3. Collaborate! 



1. Find the stuff that is interesting to a wide audience 

 

•Unique is REALLY important 
- Information, photos, professional perspective 
- A sense of “place” 
 

•Historic Tourism is a growing industry 
 





1. Find the stuff that is interesting to a wide audience 

 

Dark La Crosse combines the unique information, photos, 

and professional perspective of the Archives department 

with La Crosse’s unique sense of place to create an 

entertaining program that fits perfectly within a growing 

industry. 



2. Be flexible, adaptable, and ready to expand in 
unexpected ways 

•Walking tours began in the fall of 2013 
 







2. Be flexible, adaptable, and ready to expand in 
unexpected ways 

•Walking tours began in the fall of 2013 

• Expanded to the trolley tours in Summer 2014 
 

 





2. Be flexible, adaptable, and ready to expand in 
unexpected ways 

•Walking tours began in the fall of 2013 

• Expanded to the trolley tours in Summer 2014 

•Began doing on-demand walking and trolley tours in late 
2014 as fundraisers for the library 

• First Dark La Crosse Show was January 2015 
 

 



https://www.youtube.com/watch?v=1W1G-z-OM1s&feature=youtu.be












2. Be flexible, adaptable, and ready to expand in 
unexpected ways 

 

Content we’ve created for all the different iterations of 
this can be adapted and re-used in countless ways. 



3. Collaborate! 
• Local artists 
• Staff from other 

departments 
• Local media 
•Performance venues 

 
 

 
• Explore La Crosse 
•Business sponsors 
•Graphic designers 
•Other historic tourism 

agencies 
 

 Each new collaboration led to more exposure for  
Dark La Crosse AND to more awareness of La Crosse 
Public Library and all the things we do 
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Megan Atkinson 
University Archivist 
Tennessee Tech University 
matkinson@tntech.edu 

Scott Brouwer 
Archivist 
La Crosse (WI) Public Library Archives 
sbrouwer@lacrosselibrary.org 

Heather Stecklein 
Director, UW-Stout Archives and   

Area Research Center 
University of Wisconsin-Stout 
steckleinh@uwstout.edu  

M. Nathalie Wheaton 
Archivist 
Rush University Medical Center Archives 
Nathalie_wheaton@rush.edu 

mailto:matkinson@tntech.edu
mailto:sbrouwer@lacrosselibrary.org
mailto:steckleinh@uwstout.edu
mailto:Nathalie_wheaton@rush.edu
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